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The Cover 
illustrates the Company’s 
consolidated sales growth 
in millions of dollars from 
Fiscal 1963 through 1967. 
Each bar is broken down 
into nine major product 
groups, which are identi¬ 
fied on page 9, where the 
chart is repeated in color. 


THE ANNUAL MEETING 
of stockholders will be held on November 3, 1967, 
at Flemington, New Jersey. A notice of this meet¬ 
ing, together with a form of proxy and proxy state¬ 
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September 27, at which time proxies will be re¬ 
quested by the management. 
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Quaker Oats Company^^Annual Report 1967 


Financial 

Summary 


YEAR ENDED JUNE 30 

Net sales 

Income before income taxes 
Income taxes 

Income before extraordinary items 

Extraordinary items 

Net income 

Preferred dividends 

Common dividends 

Reinvested earnings 


Income before income taxes 
Income taxes 

Income before extraordinary items 
Extraordinary items 
Net income 

* After deducting preferred dividends 

Net current assets (working capital) 
Plant property 
Other assets 

Long-term debt and preferred stock 
Deferred income taxes 
Common stockholders’ equity 


1967 1966 


Thousands of Dollars 


$555,133 

$498,358 

35,455 

34,912 

16,673 

17,340 

18,782 

17,572 

898 

— 

19,680 

17,572 

528 

568 

8,868 

8,864 

10,284 

8,140 

Per Common Share 1 

$8.68 

$8.52 

4.14 

4.30 

4.54 

4.22 

.22 

— 

4.76 

4.22 


Thousands of Dollars 

$ 79,539 

$ 81,950 

116,208 

108,878 

7,337 

3,789 

31,343 

34,274 

10,955 

9,137 

160,786 

151,206 


% 

INCREASE 

(DECREASE) 

11.4 

1.6 

(3.8) 

6.9 

12.0 

(7.0) 

26.3 


1.9 

(3.7) 

7.6 

12.8 


(2.9) 

6.7 

93.6 

( 8 . 6 ) 

19.9 

6.3 
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export 

to 

Stockholders 



Donold B. Lourie Robert D. Stuart, Jr. 


Sales and earnings for Fiscal 1967 were 
the highest in the Company’s history. 
Established products performed well. 
New products made a major contribution 
to our growth. Important steps were 
taken to redirect our corporate resources 
toward areas of more profitable invest¬ 
ment. 

Sales were $555,133,000, compared with 
$498,358,000 for the previous year, an in¬ 
crease of 11%. 

Income before extraordinary items was 
$18,782,000 or $4.54 per share of com¬ 
mon stock. Last year, when there were 
no extraordinary items, net income was 
$17,572,000 or $4.22 per share. 

Additional income from extraordinary 
items amounted to $898,000 or $ .22 per 
share. Thus, total net income was 
$19,680,000 or $4.76 per share. 

The extraordinary income represents 
income tax credits resulting from dis¬ 
positions of investments in three Euro¬ 
pean subsidiaries, our country elevators 


and other small plants no longer suited 
to our operations, less applicable pre-tax 
losses. The separate identification of the 
income from these non-recurring trans¬ 
actions permits better understanding of 
our reported results. 

Common dividends of $2.20 per share 
continued an unbroken 61 year record of 
annual payments. 

Grocery Products 

As the chart on the cover and page nine 
indicates, our grocery products business 
has achieved significant diversification. 
Five years ago eight product categories 
each exceeded five million dollars annually 
in sales; in Fiscal 1967 this number was 
fifteen. 

Long-established products continued to 
do well and provide a sound base for 
new product growth. However, almost 
30% of the sales of our national brand 
consumer food products in the United 
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States in Fiscal 1967 came from prod¬ 
ucts introduced during the past five 
years. Over 10% came from products 
introduced in Fiscal 1967, when four 
major new products were launched na¬ 
tionally. 

Sales increased on all product lines, 
and market share increases were achieved 
in all major competitive fields in which 
we market national brands. Since most of 
our new products were introduced under 
our well known brands, these brands in 
turn have been strengthened by the ad¬ 
ditional advertising in support of new 
products. 

Cereal sales increased 17%, with new 
Instant Quaker Oatmeal and new Quisp 
and Quake ready-to-eat cereals account¬ 
ing for most of the gain. The sales of 
hot cereals, on which our business was 
founded, increased. The cereal outlook 
for the coming year is favorable. 

Sales of Aunt Jemima Mixes, Frozen 
Foods and Syrup increased 35%. The new 
Aunt Jemima Syrup was exceptionally 
well received by consumers. Aunt Jemima 
Pancake Mixes retained their strong 
leadership position, increasing market 
share. Aunt Jemima Frozen Waffles also 
did very well, and prospects are excellent 
for future growth. New facilities are be¬ 
ing completed that will permit the na¬ 
tional expansion of Frozen Waffles as 
well as further distribution of Aunt 
Jemima Frozen Corn Sticks and Cin¬ 
namon Sticks. 

Sales to consumers of Quaker and Aunt 
Jemima Corn Meal and Grits also in¬ 
creased, and market share in this long- 
established area of Quaker product leader¬ 
ship was expanded. 

Pet food sales increased 16% with the 
successful launching of Ken-L Ration 
Burger and the continuing success of the 
Puss ’n Boots Gourmet Cat Foods. New 
product activity in the rapidly growing 
segments of the pet food business is be¬ 
ing further accelerated. 


In the Burry Division, progress was 
made in marketing, manufacturing and 
research but operating results continued 
to be unsatisfactory. Thorough studies 
of Burry and industry operations are 
identifying ways to effect merchandising 
and production improvements. Burry 
sales reached an all-time high in Fiscal 
1967, with the increase in sales through 
retail food stores particularly encourag¬ 
ing. 

Our Wolf Brand Products subsidiary 
in Texas, which markets the leading 
brand of chili in the Southwest, con¬ 
tinued to produce a good return on in¬ 
vestment. 

Industrial sales of specially processed 
products for the food and brewing indus¬ 
tries increased in Fiscal 1967, and the out¬ 
look for expansion in this area is good. 

Advertising expenses for media in¬ 
creased 29% in support of our grocery 
products. The greatest part of our spend¬ 
ing is in television. While television costs 
have increased materially in the last five 
years, the popularity of our program and 
spot television selections has produced 
better-than-average results for our ex¬ 
penditures. During the year Quaker com¬ 
mercials reached our prime marketing 
audiences at costs per viewer that were 

Earnings Per Share 


DOLLARS 
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20% less than the average for national 
television advertisers. 

The heavy new product emphasis in 
grocery products during the year re¬ 
quired exceptional efforts throughout the 
Company, from research scientist to sales 
representative. In manufacturing, our 
plants operated at close to full capacity 
and a number of new lines were installed 
for national product introductions. Start¬ 
up costs on new products were substan¬ 
tial, but experience was acquired that 
will improve the efficiency of future in¬ 
troductions. 

To handle the increased shipment vol¬ 
ume, warehouse space was added at sev¬ 
eral plants and distribution centers, and 
three new distribution centers will be 
opened in Fiscal 1968. Application of 
advanced technology to the distribution 
of our products has improved perform¬ 
ance substantially. 

To summarize results and outlook for 
grocery products: the achievements of 
recent years in developing ambitious 
plans and implementing them in accord¬ 
ance with forecasts reinforces our confi¬ 
dence in continued and profitable growth. 

Chemicals 

Sales and profits increased again in 1967 
in the Chemicals Division, which is a 
very promising area of our business. 

Significant investments were made for 
future growth. A furfural plant in Belle 
Glade, Florida, based on a new manufac¬ 
turing process, went into production. Con¬ 
struction was begun, as planned, on new 
furfuryl alcohol plants at Southall, United 
Kingdom, and at Antwerp, Belgium for 
the Common Market area. These plants 
will be operational in January, 1968. Ex¬ 
isting plant capacity now insures ade¬ 
quate supplies for our customers, and 
capacity is being increased to meet an¬ 
ticipated future demand. 


Recent growth has been largely due to 
the development of furfural derivatives 
which are used by a larger number of 
customers. Three primary examples are 
furfuryl alcohol, used for resins in the 
foundry industry; tetrahydrofuran, a 
widely used chemical solvent and interme¬ 
diate; and Polymeg, an intermediate for 
the manufacture of specialty urethanes. 

During 1968, we plan to expand our 
production facilities further with partic¬ 
ular emphasis on derivatives. We are 
committed to a long-range program for 
growth and diversification in chemicals. 

Agricultural Products 

In the Agricultural Products Division, 
the year was highlighted by improved 
performance in feed sales; the purchase 
of additional facilities for growing, pro¬ 
cessing and distributing poultry; and the 
sale of our chain of 41 country grain 
elevators, which did not have acceptable 
levels of profitability. 

A successful year was achieved in Ful- 
O-Pep feed sales, despite high ingredient 
costs and depressed prices on livestock and 
poultry for much of the year. Continued 
emphasis is being placed on improving 
feed plant locations to give our customers 
the best possible products and services. 

Late in the year we purchased a major¬ 
ity interest in St. Clair Mills and Flavor 
Best Foods of Fort Recovery, Ohio. These 
firms grow, process and market fresh and 
frozen turkeys for distribution in mid- 
western and eastern markets. 

Divestiture of the country elevator 
chain has removed us from the grain 
storage business, and released assets for 
corporate use in areas that have a bet¬ 
ter return on investment. Consolidated 
corporate sales in Fiscal 1967 include 
$28,287,000 of sales by the elevators. 
There will be no sales, of course, from 
the country elevators in Fiscal 1968. 
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International 

As noted earlier, several major adjust¬ 
ments were made during the year in In¬ 
ternational operations. Changes in our 
businesses in Germany and Italy were 
accomplished in accordance with inten¬ 
tions reported last year, and operating 
losses in these areas were terminated. 
During the year an agreement was 
reached with Unipol, S.A., an important 
French company, under which Unipol will 
manufacture and sell our products in 
France. This will eliminate French oper¬ 
ating losses. Agreement was also reached 
for sale of our agricultural feeds busi¬ 
ness in the United Kingdom, which did 
not meet profit objectives. 

Sales outside the United States were 
the equivalent of $125,000,000, compared 
with $112,000,000 last year. 

Our companies in Scandinavia, the 
Benelux area, Latin America, and Aus¬ 
tralia improved their performance. In 
the Netherlands, we arranged to purchase 
Flora, a dry pet food manufacturer, which 
will strengthen our pet food position in 
the Benelux countries. Profits improved 
in Latin America to planned levels, de¬ 
spite unsettled economic conditions. We 


continue to feel that Latin America offers 
long-term opportunities. 

In the United Kingdom, profits were 
lower than last year as a result of the 
British price freeze and continuing new 
product investments in both cereals and 
pet foods. These new products substan¬ 
tially strengthen our business base. The 
Sutherlands meat and fish spread busi¬ 
ness, acquired in 1964, continues to grow 
in profitability. 

Canadian sales showed a modest 
growth, but profits were disappointing. 
Efforts to strengthen the grocery product 
portion of our line in Canada will be 
continued. 

In the past two years we have made 
substantial changes in the organization 
and operations of our international com¬ 
panies. The major actions have now been 
taken which should permit us to improve 
near-term performance and work toward 
the long-range objective of building a 
stronger international business. 

Capital Expenditures 
and Financing 

As the chart below indicates, capital 
expenditures grew to a record level of 


Capital 

Expenditures 


Technical 

Research Expenditures 


MILLIONS OF DOLLARS MILLIONS OF DOLLARS 
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$21,664,000 in Fiscal 1967. Capital ex¬ 
penditures are expected to be approxi¬ 
mately $29,000,000 in Fiscal 1968. Most 
of the 1967 expenditures were for new 
property and equipment supporting ex¬ 
pansion in new grocery products and 
chemicals. About 75% of our capital in¬ 
vestment was in the United States. 

During a period of exceptionally high 
interest rates, the Company continues to 
benefit from standby credit arrangements 
negotiated in the past at favorable rates. 
Available funds are believed adequate to 
meet our intermediate-term capital needs. 

Research and Development 

Expenditures for technical research and 
development increased in Fiscal 1967 and 
will be increased by a larger amount in 
Fiscal 1968. Another substantial addi¬ 
tion to the Barrington, Illinois research 
facilities was completed, providing addi¬ 
tional space and equipment for expand¬ 
ing research operations. 

The increasing contribution of re¬ 
search is evident in our recent corporate 
growth, which has largely been made 
possible by the new products developed 
in our research laboratories. The impact 
of research will be even more important 
in the future. Projects now in research 
are among our most interesting and 
promising developments. We shall con¬ 
tinue to invest heavily in research. 

Planning 

Company-wide planning has made a sig¬ 
nificant contribution to our growth in 
recent years. We are endeavoring to plan 
our growth, to anticipate change, to inno¬ 
vate and to set ambitious but achievable 
goals. Corporate performance and the per¬ 
formance of our managers are measured 
against clearly established objectives. 

The experience to date in achieving 
planned goals permits us to place greater 
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confidence in our ability to attain the 
growth objectives we have set for our¬ 
selves. 

People 

Plans and results are created and made 
possible by people, and we are placing 
greater emphasis on the development of 
people than ever before. The accomplish¬ 
ments in all areas of our operations in 
recent years and the emphasis on inno¬ 
vation, individual initiative and team ef¬ 
fort have created a Company environ¬ 
ment attractive to people of exceptional 
ability. Because outstanding people are 
fundamental to our progress, and the 
competition for them is very great, we 
believe this environment is a substantial 
asset. 

Public Issues 

Several public issues deserve our com¬ 
ment. 

• The food price protests of late 1966 
indicated a discouraging misunderstand¬ 
ing by some housewives of the true story 
of food values. The food industry, with¬ 
out justification, became the focus of com¬ 
plaints about higher costs throughout the 
economy. 

In fact, the food industry’s price rec¬ 
ord compares very favorably with the 
overall Consumer Price Index. Food is 
purchased frequently, and consequently 
people are regularly reminded of food 
costs. But we hope that those who might 
be inclined to protest will study the rec¬ 
ord first. We do not believe there is any 
greater value anywhere in the world to¬ 
day than the food available in U.S. 
grocery stores. 

• Both the standards and the economic 
impact of advertising came under sub¬ 
stantial scrutiny during the year. The 
evidence supporting advertising as an 
efficient way to promote product sales 
in the free enterprise system is exten¬ 
sive; and it is a primary basis of our 








business. We hope critics will distinguish 
between advertisements which they find 
esthetically offensive—and we share their 
concern in this area — and advertising as 
an economic institution in a free economy. 
There is much room for improvement in 
advertising, but its basic economic con¬ 
tribution should be clearly recognized. 

• Inflationary trends in the economy 
affect not only food prices, but the cost 
of everything, including the cost of doing 
business. Federal expenditures greatly 
in excess of federal income threaten the 
stability and viability of our economy. 
Economic controls of the private sector 
are not the solution to inflationary fiscal 
policies by the Federal Government. 

• We believe that private industry has 
a substantial responsibility to help minor¬ 
ity groups achieve equal economic oppor¬ 
tunities. This belief is reflected in our 
employment practices, and was re-em- 
phasized in 1964 when we became one of 
the first companies to join the President’s 
Plan for Progress. It is also practiced in 
other areas where our talents and re¬ 
sources can contribute to orderly social 
progress. 


At the September 14, 1966 Board of 
Directors meeting, Robert D. Stuart, Jr., 
President, was elected Chief Executive 
Officer. Other important executive ap¬ 
pointments are shown on the next page. 

* * * 

Fiscal 1967 was a good year for our 
Company, a year in which our long- 
established products performed well, 
while new grocery products made in¬ 
creasingly large contributions to our 
growth. It was also a year in which the 
tempo of our operations quickened sub¬ 
stantially, and the determination of our 
people to make progress took on new 
dimensions — and these are important 
considerations for the future. 

Looking back on a good year and look¬ 
ing forward to a better one, we thank our 
12,000 people throughout the world, our 
22,000 stockholders, our trade customers, 
our suppliers, our directors and the mil¬ 
lions of people who have used our older 
products for years and are buying our 
new ones readily and repeatedly. 



Chairman of the Board President 


September 13, 1967 
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New products introduced since Fiscal 1963 rep¬ 
resent an increasing percentage of our total 
branded grocery products sales in the United 
States. 


% of U.S. Grocery Products Sales 

(EXCLUDING BURRY BISCUIT DIVISION) 
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Executive 
cyippointments 

Five Quaker executives were promoted to 
Vice Presidents during the past year 
and another was named General Manager 
of the Chemicals Division. 



Robert A. Bowen (left) was appointed to the new position of Vice President and 
Controller; C. Hamill Varner (center) was appointed Vice President — Commodity 
Purchasing; and Lowell W. Michael (right) was appointed to the new position of Vice 
President—Engineering. Mr. Varner succeeds John R. Murray, Vice President, who 
has retired. 



W. Fenton Guinee (left) and Kenneth 
Mason (right) were appointed, respec¬ 
tively, to the new positions of Vice Pres¬ 
ident — Marketing Services, and Vice 
President — Product Management. 



Leonard W. Steiger, Jr. (above) was 
named General Manager of the Chemicals 
Division, after the retirement of Homer 
R. Duffey, Vice President. Mr. Steiger 
had been President of the Chemetron- 
Noury Corporation. 










Corporate Qrowth 
through 

cBtand °Expansiori 

Consolidated sales growth since 1963 is shown below, 
divided into major market categories. 

Although hot cereals represent a diminishing 
percentage of total sales, they continue to register 
gains in volume. The greater growth in other 
categories has largely been made possible by 
marketing new products under our very well known brands. 
New product activity in the major brand groups 
is illustrated on the pages which follow. 


| READY-TO-EAT CEREALS 
HOT CEREALS 


MIXES, SYRUP, FROZEN 
FOODS, & CORN PRODUCTS 


| COOKIES & CRACKERS 
OTHER FOODS 
I PET FOODS 


| COMMODITIES 
AGRICULTURAL FEEDS 
j CHEMICALS/INDUSTRIALS 


$550 Sales in cTVIillions 
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6.9% 


14.7% 

11.6% 

8.7% 



6.5% 



15.7% 



7.2% 



21.0% 



7.7% 





10 . 8 % 


13.2% 


12.9% 


7.5% 


8 . 1 % 


18.9% 


4.9% 


16.1% 


7.6% 
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QUAKER 
CBRAND 
SINCE 1877 

The first appearance of the famous Quaker Oats 
name was in 1877 as illustrated in the drawing below. 
In following years the Company introduced many other 
Quaker-brand products. The currently popular ones, 
many of which are still market leaders, 
are also illustrated in the traditional setting below. 
The greatest new product emphasis in the 
Company's history has taken place 
since 1963, however, when the six new cereals 
shown in the supermarket at right were introduced 
under the Quaker brand endorsement. 










































QUAKER BRAND PRODUCTS NEW SINCE 1963 
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THE 

cJIUNT JEMIMA 
HH^AND 
SINCE 1890 

Synonymous with pancakes for over 
three-quarters of a century, this important brand 
was acquired by the Company in 1926. 

Aunt Jemima pancake mixes, corn meal and 
grits still lead their markets. 

In recent years, the Aunt Jemima trademark 
has gained for the Company 
a good share of the important syrup 
and frozen baked foods markets, 
while also expanding traditional markets. 
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AUNT JEMIMA BRAND PRODUCTS NEW SINCE 1963 


13 
















T HE 

CKEN-CL RATION 
cBffAND 
SINCE 1923 

Ken-L Ration was the first commercially 
prepared food for dogs, and is today the 
nation’s leading canned dog food. 
Following the Company’s acquisition of the brand 
in 1942, several varieties of dry dog food 
were added. Since 1963, Ken-L Ration’s position 
has been strengthened by the addition of 
four new products, including Ken-L Ration Burger, 
our successful entry in the important new 
semi-moist dog food market. 
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KEN-L RATION BRAND PRODUCTS NEW SINCE 1963 
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‘THE 

T>USS n ‘HOOTS 
TH^AND 
SINCE 1934 

Leader of the canned cat food market 
for over three decades, the Puss ’n Boots brand 
first became a part of the Company in 1950. 
Evolving from the two original canned products are, 
since 1963, nine new items. 

There are two new basic diet products, 

Puss ’n Boots Liver Flavor and 
Puss ’n Boots Chicken Flavor, and the seven new 
luxury cat foods shown with seven kittens . 
in the photograph at right. P 
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PUSS ’n BOOTS BRAND PRODUCTS NEW SINCE 1963 
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INTERNATIONAL BRANDS 



Founders of the Company exported packaged oatmeal to foreign 
markets before the turn of the century. Production facilities 
were established outside the United States beginning in 1902, and 
today the Company operates twenty-three plants in Europe, 
Canada, Australia and Latin America. Quaker's international 
brands are many, including the United Kingdom's most popular 
pre-sweetened cereal, Sugar Puffs, and Sutherlands meat and fish 
spreads and Chunky Meat pet foods in the same country; Tarta 
rusk products in Scandinavia; Tintin, a ready-to-eat cereal in 
Canada; Jets pet foods in Australia; and Catty cat foods in The 
Netherlands. In Latin America, Quaker produces Incaparina, a 
high protein ready-mix designed to supplement deficient diets; 
Magica, a ready-mix for a local dish known as polenta; and 
Frescavena, an instant beverage mix. Other foods, pet foods and 
chemicals are produced and marketed by the various subsidiaries. 


THE 

CBUERY C BHAND 



The Company acquired the Burry Biscuit Corporation of Eliza¬ 
beth, New Jersey in 1962, marking Quaker’s entry into the 
cookie and cracker market. The Burry name in baking, which 
dates back to the nineteenth century in Canada, is well established 
with housewives on the East and West coasts and with food ser¬ 
vice operators and ice cream manufacturers nationally. Burry 
has for many years been a major supplier of Girl Scout cookies. 
Mr. Chips, Gaucho, Scooter Pie, Fudge Town and Souperfish are 
among the most popular new products introduced into super¬ 
markets by Burry since 1963. 







Q.O. CHEMICALS 



Quaker’s chemicals business is built around the versatile chemical, 
furfural, and its derivative products. It started in 1921, when 
Quaker researchers discovered the first commercial means for 
producing furfural, using oat hulls. Ten years later, the Com¬ 
pany began marketing furfural products under the Q. 0. Chemi¬ 
cals name. Today Quaker is the world’s leading manufacturer of 
furfural and its derivatives, and markets are growing rapidly. 
Furfural, which is now produced from corn cobs, rice hulls, sugar 
cane bagasse and other sources in addition to oat hulls, has found 
many uses in a wide range of industries. Q. 0. Chemicals, for ex¬ 
ample, are used in the refining of lubricating oils, in producing res¬ 
ins for foundries and in making plastic and elastomeric products. 


THE TUL-O-CPEP 
BRAND 



The Company began marketing agricultural feeds in the late 
nineteenth century and, in 1917, introduced the Ful-O-Pep brand 
name. Supported by one of the finest research programs in the 
industry, Ful-O-Pep livestock and poultry feeds have earned an 
excellent reputation with the result-conscious agricultural com¬ 
munity. The Company’s emphasis is currently on specialty feeds, 
which are designed to provide tailored feeding for farm animals 
from birth to market. Ful-O-Pep feeds are marketed via contract 
feeding and other cooperative arrangements with the growers, 
as well as through established dealerships. The Agricultural 
Products Division has also extended its activities to include the 
raising, processing and marketing of poultry and turkeys. 
















‘DIVERSIFICATION 
‘THROUGH 
ESTABLISHED 
c .BRANDS 

John Stuart, President from 1922 to 1942 
and Chairman from 1942 to 1956, said many years ago: 
“If this business were to be split up, I would be 
glad to take the brands, trademarks and good will, 
and you could have all the bricks and mortar — 
and I would fare better than you.” 

That quotation became the title of a book 
about the Company, Brands , Trademarks And Good Will, 
published earlier this year. 

Six of the trademarks shown below have 
gained strong consumer acceptance through the years. 
The seventh, Q. 0. Chemicals, is well recognized 
in the specialty chemicals field. 

In combination with possible acquisitions and 
specialized new product developments, these seven 
names are the nucleus for future growth. 
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t3*e Quaker Oats Company" and Subsidiaries 


Statement of 
Consolidated 
Source 
and Use of 
Funds 


YEAR 
ENDED 
JUNE 30 


SOURCE OF FUNDS 

1967 

1966 

Net income 

$19,680,000 

$17,572,000 

Depreciation and amortization 

8,213,000 

7,673,000 

Deferred income taxes 

1,818,000 

2,011,000 

Disposal of capital assets 

4,466,000 

2,154,000 

Common stock issued under 



stock option plans 

94,000 

889,000 

Reduction in working capital 

2,410,000 

387,000 


$36,681,000 

$30,686,000 

USE OF FUNDS 



Property, plant and equipment 

$21,664,000 

$19,123,000 

Cash dividends 

9,396,000 

9,432,000 

Treasury stock 

1,441,000 

756,000 

Decrease in long-term debt 

2,287,000 

214,000 

Other 

1,893,000 

1,161,000 


$36,681,000 

$30,686,000 
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< ®e Quakgir Oats 


Statement of 
Consolidated 
Income and 
Reinvested 
Earnings 


YEAR 
ENDED 
JUNE 30 

INCOME 

Net sales 

Cost of goods sold 

Selling, general and administrative expenses 
Income from operations 
Other deductions —net 

Income before Federal and foreign income taxes 
Federal and foreign income taxes 

INCOME BEFORE EXTRAORDINARY ITEMS 

Extraordinary items (see notes) 

NET INCOME 


1967 

$ 555 , 133,000 

403 , 010,000 

115 , 132,000 

36 , 991,000 

1 , 536,000 

35 , 455,000 

16 , 673,000 

18 , 782,000 

898,000 

19 , 680,000 


REINVESTED EARNINGS 

Balance at beginning of year 

Dividends: Preferred stock 
Common stock 
Total dividends 

Balance at end of year 


108 , 606,000 

128 , 286,000 

528,000 

8,868,000 

9 , 396,000 

$ 118 , 890,000 


INCOME PER COMMON SHARE: 

Income before extraordinary items 
Extraordinary items 
Net income 


$ 4.54 

.22 

$ 4.76 


See accompanying notes to financial statements. 





















Company" and Subsidiaries 


1966 

1965 

1964 

1963 

$ 498 , 358,000 

$ 461 , 288,000 

$ 433 , 461,000 

$ 422 , 677,000 

358 , 178,000 

328 , 287,000 

316 , 971,000 

308 , 879,000 

103 , 750,000 

99 , 975,000 

85 , 160,000 

80 , 738,000 

36 , 430,000 

33 , 026,000 

31 , 330,000 

33 , 060,000 

1 , 518,000 

943,000 

1 , 188,000 

784,000 

34 , 912,000 

32 , 083,000 

30 , 142,000 

32 , 276,000 

17 , 340,000 

15 , 772,000 

15 , 921,000 

16 , 921,000 

17 , 572,000 

16 , 311,000 

14 , 221,000 

15 , 355,000 

17 , 572,000 

16 , 311,000 

14 , 221,000 

15 , 355,000 

100 , 466,000 

93 , 558,000 

88 , 756,000 

82 , 911,000 

118 , 038,000 

109 , 869,000 

102 , 977,000 

98 , 266,000 

568,000 

581,000 

612,000 

711,000 

8 , 864,000 

8 , 822,000 

8 , 807,000 

8 , 799,000 

9 , 432,000 

9 , 403,000 

9 , 419,000 

9 , 510,000 

$ 108 , 606,000 

$ 100 , 466,000 

$ 93 , 558,000 

$ 88 , 756,000 

$ 4.22 

$ 3.91 

$ 3.40 

$ 3.66 

$ 4.22 

$ 3.91 

$ 3.40 

$ 3.66 


























































Consolidated 

Balance 

Sheet 


cffie Quaker Oats 


Assets 



JUNE 30, 1967 

JUNE 30, 1966 

CURRENT ASSETS: 



Cash 

$ 8,729,000 

$ 12,847,000 

U.S. Government and other marketable 



securities, at lower of cost or market 

18,986,000 

11,371,000 

Accounts receivable, less reserves 

46,734,000 

47,901,000 

Inventories of grain, materials, products 



and supplies, at lower of cost or market 

57,985,000 

58,455,000 

Prepaid expenses 

5,027,000 

3,616,000 

Total current assets 

137,461,000 

134,190,000 

OTHER RECEIVABLES 



AND INVESTMENTS 

4,716,000 

669,000 

PROPERTY, PLANT 



AND EQUIPMENT, at cost: 



Land 

4,514,000 

4,645,000 

Buildings and improvements 

57,743,000 

55,280,000 

Machinery and equipment 

125,376,000 

113,070,000 

Country elevators 

— 

7,771,000 


187,633,000 

180,766,000 

Less accumulated depreciation 

71,425,000 

71,888,000 


116,208,000 

108,878,000 

PATENTS, TRADE-MARKS, TRADE RIGHTS 



AND GOODWILL, less amortization 

2,621,000 

3,120,000 


$261,006,000 

$246,857,000 


See accompanying notes to financial statements. 
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Company" and Subsidiaries 



Liabilities 



JUNE 30, 1967 

JUNE 30, 1966 

CURRENT LIABILITIES: 



Notes payable to banks 

$ 11,292,000 

$ 11,194,000 

Current maturities of long-term debt 

2,700,000 

218,000 

Accounts payable 

20,148,000 

15,262,000 

Income taxes payable 

5,737,000 

8,388,000 

Other accrued liabilities 

15,704,000 

14,824,000 

Dividends payable 

2,341,000 

2,354,000 

Total current liabilities 

57,922,000 

52,240,000 

LONG-TERM DEBT, less current maturities: 



3V2% notes, $2,000,000 due annually to 1977 

18,000,000 

20,000,000 

Obligations of foreign subsidiaries 

4,892,000 

5,179,000 


22,892,000 

25,179,000 

DEFERRED INCOME TAXES 

10,955,000 

9,137,000 

STOCKHOLDERS 1 EQUITY: 

Preferred, $100. par value, 

6% cumulative, authorized 250,000 



shares; issued 180,000 shares 

18,000,000 

18,000,000 

Common, $5. par value, 

authorized 6,000,000 shares; 



issued June 30, 1967, 4,034,605 shares 

20,173,000 

20,165,000 

Amount in excess of par value 

26,120,000 

26,034,000 

Reinvested earnings 

118,890,000 

108,606,000 


183,183,000 

172,805,000 

Less stock held in treasury — 

June 30, 1967, 95,489 shares of preferred 



and 10,000 shares of common, at cost 

13,946,000 

12,504,000 


169,237,000 

160,301,000 


$261,006,000 

$246,857,000 
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Notes 

to 

Financial 

Statements 


The consolidated financial statements include The Quaker Oats Company 
and all its subsidiaries. The balance sheet at June 30, 1967 includes net 
assets of companies located as follows: 



U.S. and 

Europe and 

Latin 


Canada 

Australia 

America 

Current assets. 

. . .$115,300,000 

$16,266,000 

$5,894,000 

Current liabilities. 

. . . 39,393,000 

13,082,000 

5,447,000 

Net current assets. 

. . . 75,907,000 

3,184,000 

447,000 

Other assets. 

Properties, less 

.. . 4,268,000 

2,552,000 

518,000 

accumulated depreciation.. 

... 101,107,000 

12,078,000 

3,023,000 


181,282,000 

17,814,000 

3,988,000 

Other liabilities, etc. 

. . . 27,808,000 

5,421,000 

618,000 


$153,474,000 

$12,393,000 

$3,370,000 


Foreign currency items have been translated to U.S. dollars at appro¬ 
priate rates of exchange. 

The reserves for possible loss on uncollectible accounts deducted from 
accounts receivable amounted to $2,044,515 at June 30, 1967 and $1,973,000 
at June 30, 1966. 

Other receivables and investments as of June 30, 1967 includes $2,135,000 
of six-year serial notes receivable arising from sales of properties and 
$1,037,000 equity in a 50% owned can manufacturing company. 

During the year the Company disposed of its investments in three Euro¬ 
pean subsidiaries, with a reduction of U.S. income taxes of $2,942,000, offset 
by liquidation losses of the subsidiaries of $1,511,000, or a net credit in the 
year of $1,431,000. The Company sold its country elevators and several 
small plants at a net loss of $533,000 after applicable income tax reduction 
of $492,000. Together these transactions resulted in extraordinary income 
of $898,000. 

Provisions for depreciation included in the statement of consolidated 
income aggregated $7,639,000 and $6,899,000 for the years ended June 30, 
1967 and June 30, 1966, respectively. 
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Provisions for Federal and foreign income taxes include $1,818,000 and 
$2,011,000 for the years ended June 30, 1967 and June 30, 1966, respectively, 
for deferred tax liability relating to depreciation for tax purposes, and are 
reduced by the Federal investment credits of $997,000 in 1967 and $655,000 
in 1966. 

Fiscal 1967 pension expense totalled $3,801,000 under plans of the Com¬ 
pany and its subsidiaries, which cover most employees. Pension funds are 
in excess of the actuarily computed value of the vested benefits. 

At June 30,1967, 260,203 unissued shares of common stock were reserved 
for issuance upon the exercise of outstanding stock options and an addi¬ 
tional 141,719 unissued shares were available as of that date for granting 
additional options under the Company's managerial stock option plans. 
Option prices range from $56,625 to $80.50 per share. During the year 
ended June 30,1967 options covering 37,370 shares were granted, options for 
1,545 shares were exercised, and options for 13,011 shares were terminated. 

The excess of the proceeds over the par value of the stock issued less ex¬ 
penses of issuance ($86,000) was credited to amount in excess of par value 
of common stock. 


Accountants’ 

Opinion 

The Quaker Oats Company: 

We have examined the consolidated balance sheet of The Quaker Oats Com¬ 
pany and its subsidiaries as of June 30, 1967 and the related statements of 
consolidated income and reinvested earnings and of consolidated source and use 
of funds for the year then ended. Our examination was made in accordance with 
generally accepted auditing standards, and accordingly included such tests of the 
accounting records and such other auditing procedures as we considered necessary 
in the circumstances. 

In our opinion, the accompanying consolidated balance sheet and statement of 
consolidated income and reinvested earnings present fairly the financial position 
of The Quaker Oats Company and its subsidiaries at June 30,1967 and the results 
of their operations for the year then ended, in conformity with generally accepted 
accounting principles applied on a basis consistent with that of the preceding 
year; and the accompanying statement of consolidated source and use of funds 
for the year ended June 30, 1967 presents fairly the information shown therein. 


Chicago, 

August 25, 1967 


HASKINS & SELLS 
Certified Public Accountants 









Facilities 


GENERAL OFFICES 

Merchandise Mart Plaza — Chicago, 


RESEARCH CENTER 

John Stuart Research Laboratories; Experimental 
Farms, The Dog and Cat Kennels for 
Nutritional Research — Barrington, Illinois 


PLANT LOCATIONS 
UNITED STATES 

Akron, Ohio 

Asheville, North Carolina 
Belle Glade, Florida 
Buena Park, California 
Castleton, Indiana 
Cedar Rapids, Iowa 
Chattanooga, Tennessee 
Corsicana, Texas 
Cuero, Texas 
Decatur, Alabama 
Depew, New York 
Elizabeth, New Jersey 
Evanston, Illinois 
Jasper, Alabama 
Los Angeles, California 
Marion, Ohio 
Memphis, Tennessee 
New Bedford, Massachusetts 
New Brunswick, New Jersey 
Omaha, Nebraska 
Oregon, Illinois 
Pascagoula, Mississippi 
Pekin, Illinois 
Rockford, Illinois 
St. Joseph, Missouri 
Sherman, Texas 
Shiremanstown, Pennsylvania 
Wilmington, California 

Two plants at this location. 


PLANT LOCATIONS 
INTERNATIONAL 

AUSTRALIA 
Melbourne, Australia 

CANADA 
Brampton, Ontario 
Edmonton, Alberta 
Guelph, Ontario 
Peterborough, Ontario 
St. Jerome, Quebec 
Saskatoon, Saskatchewan 
Smithville, Ontario 
Trenton, Ontario 
Wallaceburg, Ontario 

EUROPE 
Antwerp, Belgium 
Copenhagen, Denmark 
Ijmuiden, The Netherlands 
Nakskov, Denmark 
Rotterdam, The Netherlands 
Sheffield, United Kingdom 
Southall, United Kingdom 
Whitehaven, United Kingdom 

LATIN AMERICA 
Buenos Aires, Argentina 
Cali, Colombia 
Mexico City, Mexico 
Porto Alegre, Brazil 
Valencia, Venezuela 


Illinois 


SALES OFFICES 

Principal Cities of the 
U. S. and Free World 


Transfer Agents 

The Northern 
Trust Company 
Chicago, Illinois 60690 

The Chase Manhattan Bank 
New York, New York 10015 


Registrars 

Continental Illinois 
National Bank and 
Trust Company of Chicago 
Chicago, Illinois 60690 

Bankers Trust Company 
New York, New York 10017 


Dividends 

Disbursed directly by 
The Quaker Oats Company 
Chicago, Illinois 60654 
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Board 

of 

Directors 


* DONOLD B. LOURIE 
Chairman of the Board of Directors 

SILAS S. CATHCART 
President, Illinois Tool Works, Inc. 

♦JOHN D’ARCY, JR. 

Executive Vice President — Operations 

♦COLIN S. GORDON 
Vice Chairman of the Board of Directors 

HOWARD HALL 

President, Iowa Manufacturing Company 

♦AUGUSTIN S. HART, JR. 

Executive Vice President — International 

JAMES H. HILTON 


♦WILLIAM G. MASON 

Vice President — Sales 

MERRILL E. OLSEN 

Vice President and General Counsel 

♦FRANK C. SCHELL, JR. 

Vice President — Corporate Planning 

GILBERT H. SCRIBNER, JR. 

President, Scribner & Co. 

♦R. DOUGLAS STUART 
♦ROBERT D. STUART, JR. 
President 

PRESTON A. WELLS 


Agriculturist 

Executive Director 

Z. Smith Reynolds Foundation * Members of the Executive Committee 

DIRECTOR-EMERITUS 
JOHN STUART 


Officers 


DONOLD B. LOURIE 
Chairman of the Board of Directors 

COLIN S. GORDON 

Vice Chairman of the Board of Directors 

ROBERT D. STUART, JR. 

President 

JOHN D’ARCY, JR. 

Executive Vice President — Operations 

AUGUSTIN S. HART, JR. 

Executive Vice President — International 

THOMAS B. BARTEL 

Vice President — Employee Relations 

ROBERT A. BOWEN 
Vice President and Controller 

HENRY W. CRUTCHFIELD 
Vice President — 

Agricultural Products Division 

ANTHONY J. DIMINO 
Vice President — Latin America 

VICTOR ELTING, JR. 

Vice President — Advertising 

SAM H. FLINT 

Vice President — Distribution 

W. FENTON GUINEE 

Vice President — Marketing Services 


HARTLEY C. LAYCOCK, JR. 

Vice President — 

Research and Development 

ANGUS MACDONALD 
Vice President — Purchasing 

KENNETH MASON 

Vice President — Product Management 

WILLIAM G. MASON 
Vice President — Sales 

ARCHIBALD McCLURE 
Vice President — Manufacturing 

LOWELL W. MICHAEL 
Vice President — Engineering 

MERRILL E. OLSEN 

Vice President and General Counsel 

FRANK C. SCHELL, JR. 

Vice President — Corporate Planning 

C. HAMILL VARNER 

Vice President — Commodity Purchasing 

WILLIAM F. DEBELAK, Secretary 
RICHARD D. DENISON, Treasurer 
JOHN L. EMERY, Assistant Treasurer 

WILLIAM G. KROMER 
Assistant Treasurer 

HOWARD J. THOMAS, JR. 

Assistant Secretary 























